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EXTRAORDINARY IS...FALLING IN LOVE WITH AUTUMN #IOMstory

Extraordinary is...falling in love with autumn.
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PRIMARY MARKETS

TRADITIONAL TRAVELLERS

Our current core market of
returning and regular visitors:
emptynesters and retired couples
that like to take things at a
leisurely pace, want to take
closer-to-home breaks, and come
for our heritage and culture.

CURIOUS EXPLORERS

Emptynester and older couples
that like to take holidays off the
beaten track and discover new
places. They have a wide range of
interests and enjoy the outdoors
and nature.

EXPERIENCE SEEKERS

Pre-family couples and families
that love to socialise and try new
things. They are very experience-

led, want to escape to the
country, and look for a balance
between relaxation and active
leisure time.

#IOMstory
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Families and extended families Packaging and promoting our
that want to spend quality time cultural festival for family
together on holiday. They are adventurers. Leveraging off the
looking for play-focused island’s unique cultural identity
attractions and activities for and rich history to appeal to those
younger children and active, looking for adventurous and
family-friendly outdoor pursuits ‘learning’ breaks.

for older children.
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WALKING ¢ MOUNTAIN BIKING e CYCLING e GLENS ¢ NATURE & WILDLIFE ¢ OUTDOOR ADVENTURE

OUTDOOR ADVENTURE * WALKING * MOUNTAIN BIKING ® GLAMPING * WELLBEING

FOOD & DRINK e COSY PUBS e FINE DINING e DISTILLERIES ® ARTISAN CAFES ¢ LOCAL PRODUCE

HISTORY & HERITAGE ¢ HERITAGE RAILWAYS e ARTS & CULTURE

FOLKLORE ¢ HISTORY & HERITAGE ® ARTS & CULTURE ¢ DARK SKIES
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VISITING-A UNESCO
‘BIOSPHERE
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upload offers
use the campaign imagery, video and taglines

Social Media Content Guides
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partner with other businesses
share your news and activities

tag @visitisleofman and use the #lOMstory
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CAMPAIGN MEDIA PLAN

Campaign Video

Digital Advertising
Social Media Advertising
Social Content - Organic
UK National Print Media
On Demand TV

OTA Partnerships

Specialist Print Media

AUGUST

#IOMstory

SEPTEMBER OCTOBER NOVEMBER
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